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CRAFTING ANTIQUE MAPS ® JOURNALS ® NOTEBOOKS ® WALL HANGINGS
AND MUCH MORE - FOR OVER 30 YEARS — TO THE HIGHEST STANDARDS
23-24 Westlink Ind. Estate, Dublin 10. ® Tel: +353 (0)1 626 6722 ¢ Fax: +353 (0)1 626 8477 * Email: sales@obriencelticgifts.ie

CBRIEN
CELCIC BIPTS

Buy online direct from our Dublin Factory — or from your local store

www.obriencelticgifts.com
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A STRESS-FREE ADVENTURE - ESCORTED
TOURS OF CORNWALL, GREAT BRITAIN!

Dacey’s Cornish Tours are different; the agenda is yours, not ours.
A unique travel experience that involves group transportation
but never feels like a package tour. We're hands-on with the

logistics of travel but hands-off when you need us to be, allowing

each traveler an authentic connection with the destination.

THE ADVENTURE IS YOURS.
WE'RE JUST HERE TO MAKE SURE
NOTHING GETS IN THE WAY!
DACEYSCORNISHTOURS.COM - 651-484-4689
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he Celtic nation of Cornwall offers

visitors both stunning scenery and an
abundance of culture. Recently we spoke
with David Warner, founder of Dacey’s Cor-
nish Tours, about what guests can expect to
experience.

What is your own ethnicity/heritage?

I was born and raised in England. I moved
to Cornwall in my early 20s and fell in love
with the area. Being there stirs something in
the soul. I eventually moved to the USA in
the early 2000s.

What is the company’s
history and mandate?

We specialize in bespoke, unique tours of
Cornwall. Our first tour was in 2013. Our
mandate is to continue to introduce the
beauty and magic of Cornwall to as many
people as possible. We continue to celebrate
Cornwall one tour at a time.

How has it grown over time?

We are now a recoghized operator specializ-
ing in Cornwall. We have built relationships
not only with our many guests, but also with
the many companies that we work with -
both in Cornwall and all over the globe - to
make the tour what it is today.

What are your roles
and responsibilities there?

I am a one-man small business, so my
responsibilities as owner cover every aspect

of the business - from marketing to booking
to being the tour director of all tours.

What are the challenges of the job?

I absolutely love the job. The uncertainty
of the last two years was not only tough for
me but for so many. To be honest after the
last two years anything that challenges me
seems a breeze to deal with.

What are the rewards?

I love getting feedback from so many guests
that have finally had the opportunity to

see the place that they have dreamed of

for years - especially seeing their joy when
we first arrive. It can sometimes be very
emotional knowing that so many visitors
have entrusted my company to show them
the delights of Cornwall. Also, I get to be
there hosting the tour - what more could
anyone want?

How do you differ
from the competition?

We are definitely more personable and
hands-on - clients book their tour directly
with me. Perhaps we have spoken over the
phone, and I have answered a few questions
before booking. We are then in touch via
email and, 6 months later, I meet them in
London and prepare them for Cornwall. Not
many companies offer that kind of personal
journey.

How do you reach
your potential clients?

Word of mouth is playing a major part now
we are established. We also continue to look
for advertising opportunities within our
budget that will help show our tour to the
people we feel might have an interest in see-
ing this beautiful part of the world.

What are your thoughts
on the current state of the

Celtic marketplace?

The whole world seems to have been tipped
off its axis with the pandemic. For most, it
is consolidating and then reviewing as we
continue to celebrate Celtic history in all its
forms

What are your future
plans for the business?

The plan is to keep doing what we are do-
ing, while always looking at ways to improve
the experience. As things start to return to
normalcy, I am exploring ideas about giving
something back to Cornwall - perhaps some
sort of scholarship for tourism. We will also
continue to celebrate Cornwall one tour at
a time!

www.daceyscornishtours.com
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It's time
for Ireland

Cliffs of Moher, County Clare " % -

Because Ireland is ready to welcome you home. Home to
spend time with family and friends, to savour the fresh local
cuisine, and to enjoy our soul-stirring scenery.

We can’t wait to see you — to once again share all the things that make the island of
Ireland such a memorable place to visit. Those exhilarating clifftop walks with the
Atlantic winds whipping through your hair. The tiny village pub where you're treated just

like family, and where the sound of traditional music fills the air. The chance to explore
those rolling green hills, dotted with mysterious standing stones and ruined castles.

So press the Green Button and discover something new.

Start planning at

dolreland.com
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EL Now is the perfect time to plan your escape

Luxury Vacations
Ireland, Scotland, England, Wales

Sheenco Travel will customize your dream vacation
Call now-to make your dreams come true

o: 888:674-3244

Join the Sheenco Family
Start your next chapter with a Sheenco Travel Franchise

i -

Turnkey No Territory

US Franchise No Royalties
Home Based Low Investment
Hassle Free Guaranteed Leads

www.sheencotravel.com
www.sheencotravelfranchise.com
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TURAS

arl of travel

On the westernmost edge of Europe, braced against the wild seas of the Atlantic, lie the beautiful Celtic
countries of Scotland and Ireland.

From rugged mountains and dramatic coastlines to modern, vibrant cities and picturesque villages, these
historic nations, steeped in myth and legend, are full of well-kept secrets and hidden corners just waiting to
be discovered.

At Turas we craft bespoke self-drive itineraries, with accommodation, which take you off the beaten track
and let you have the vacation of your dreams!

Get in touch and we can take our first steps together.

Turas - the art of travel | T: +44 (0) 1463 239944
W: www.turas.life | E: info@turas.life
SCOTLAND | IRELAND | ENGLAND | FRANCE

we do not remember days, we remember moments



http://celticlife.com
http://www.turas.life

An Authentic
Irish Castle

Experience

Belleek
Castle

Please call in advance
to book a table, room or
tour. We look forward to
welcoming you through

our doors.

Ballina, Co. Mayo, Ireland
Tel: +353 96 22400
belleekcastle.com
info@belleekcastle.eu

GV

Slow Food Mayo

tripadvisor

£
O

10 Boutique Bedrooms furnished
with Period Decor. Member of
prestigious “Ireland’s Blue Book”.
Perfect Base to discover County
Mayo, North West Ireland and the
Wild Atlantic Way.

Bespoke weddings in a unique and
intimate castle setting. Up to 200
Guests in the Medieval Banquet

Hall & Ceremony Room. Voted Best
Romantic Hotel in Ireland 2018 at the
Irish Hotel Awards.

Experience our 2AA Rosette Cuisine in
our Award Winning Restaurant. Classic
& Imaginative Cooking with Seasonal &
Local Produce. Library Restaurant Open
Daily from 5.30pm. Casual Afternoon
Menu served in the Spanish Armada Bar
from 2pm.

Housed in the restored stables & coach
house. Serving breakfast and all day
brunch. Open daily from Wednesday
until Sunday, 11am until Spm. Winner
of “Best Cafe of the Year 2019’ in
Georgina Cambpell’s Ireland’s Guide

Learn about origins of Castle & the
Knox-Gore family. See Marshall
Doran’s Collection of fossils,
Medieval Weapons & Armour.
Guided Tour of Castle available daily
from 11am until 4pm.

The restored 19th Century stables &
courtyard have been given a rustic design
retaining much of the interior brickwork
& character of the building. The stables
can accommodate up to 200 guests be
used for events and as a ceremony room
where couples can exchange their vows &
promises on site.
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Stay with us in Gros Morne National Park!

Two private, self-contained
apartments with kitchens

i&mt

S + Fast wifi! BBQ with a view!
' (00K OVIg

* 100% Non-smoking
* Museum tours available
by appointment

For info or reservations:
709 458-7927 or 709 458-8032

Email: bbchhc@nf.aibn.com
oldcottagehospital.com/hostel

The place to be on the Cabot Trail
A
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II];IIIII i

EEE, 8 1 i
qu -
Eco-Frlendly  Antique Furmshmgsw
Vacation Extras » “Cape Breton Fresh” Cuisine

wwuw.chanterelleinn.com
48678 Cabot Trail, North River Bridge, Nova Scotia

Chanterelle Reservations 1-866-277-0577

knottyplne@outlook com
~_knottypinecottages.com
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A Celcic Knoc

“Love this pendant!

I received this, and have yet to
take it off. I love it. Would
give it 10 stars if I could.”

- Joeann K.
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@ L hope you enjoy mywork
as much as I enjoy making it.
-Bob, creator, owfier, maker,

Celcic Traoicion, Original Oesign
Artisan Crafted Celtic Jewelry & Gifts
over $30 Ask for us at your favorite shop or
Find'us online at
www.CelticKnotWorks.com



http://celticlife.com
http://www.celticknotworks.com

For Bob Heiney, the ancient art of craft-
ing Celtic jewelry is a labour of love.

What is your own background?

I am a geek, a gamer, a maker, an artist, and
a proud owner of multiple lasers. My mom
is a pioneer in the inspiring and visionary
jewelry industry, and the time came when

I wanted to create items that I wanted

to wear myself. Celtic Knot Works began
with our line of pendants featuring Celtic
animals and traditional symbols. Today, we
have grown to offer Viking rune sets, pocket
dice sets for gamers, and other cool stuff for
the well-dressed adventurer.

What is the company’s
history and mandate?

One thing that has become clear to me in
our eighth year is how important it is to
have fun. There is plenty of hardship in the
world, no doubt, but we can’t be resilient
without joy. Part of our expansion - we have
added a dice and gaming shop to the site to
bring some Celtic flair to the world of table-
top gaming - is because we want to be part
of our customers’ lives when they are having
fun. Some of our new designs - including
the three Gemstone Dragon pendants and
the Celtic Spirals Cat pendant - came about
because I was having fun. There is some-
thing to be said for bringing some happiness
into the world.

How has the business
evolved over time?

Celtic Knot Works’ growth has followed my
own interests and enthusiasms. As an artist,
I think you can only be creative when you
are authentically excited about what you
are doing. If it’s not fun to create, it’s not

going to be fun to wear. It is happiness that
gets us through the hard times. We focus on
creating little pieces of beauty that provoke
smiles. It is a good place to be and, I think, a
deeply necessary one.

What are your roles
and responsibilities there?

We are a small family business. That means
I do alot - from creating designs, oversee-
ing the hand-casting - which is done here
in the United States to ensure high quality
- packing and shipping orders, keeping the
website up to date, and social media. I also
have a great partner - my wife Suzie - who
is a talented designer and entrepreneur,
the support of my mom Micki, and our cat
Raven who keeps us motivated by requiring
incredible amounts of snacks at all times.

What are your core products?

We are known for our pendants - all hand-
cast in fine American pewter, which means
the quality stays very high - featuring Celtic
Animals, traditional Celtic and mystical
symbols, and the occasional dragon. New
this year is the Dice and Gaming shop,
which includes very cool stainless steel
Pocket RPG Dice sets and other neat acces-
sories. Viking Rune Sets & Gemstone pen-
dulums are a big hit with those who would
like a hint of what tomorrow holds.

What are the challenges
of the vocation?

This year, the biggest challenge has been
containing my excitement about some new
pendants we are debuting for the holiday
season. Some of my looks come to life very,
very quickly - the Celtic Spirals Bear, for
example, demanded to make the leap from

concept to creation on a very abbreviated
timeline - while others take time to perfect.
When a project has been years in the mak-
ing, it is hard not to spill the beans. It will be
on the website soon - I promise!

What are the rewards?

It is important that Celtic history isn’t lost
entirely to myth and memory. By putting
amodern twist on ancient symbols - and
introducing them to a generation of people
who can incorporate the strength and wis-
dom of the Celts into their lives - I feel like
I have done something important. The best
part is when people take the time to give
me feedback. There has been a phenomenal
response and I love it when someone sends
me an email letting me know how my work
impacted them.

How do you reach
your potential clients?

We are primarily online, connecting with
our customers via our website, Facebook,
and Instagram. We also do some email
marketing. We are gradually easing back into
doing some shows and events.

What are your thoughts on the current
state of the Celtic marketplace?

We are strong and smiling - but would you
expect anything less? The return of travel

is good news for everyone who’s wanted

to make the journey home to Ireland. The
support of small local businesses is much
appreciated. And the creativity and enthu-
siasm among the maker community is great
to see. The work that is being done right
now is amazing,

www.celticknotworks.com
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Hic Sunt Dracones!
Here Be Dragons!
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COLLECTION

Honeybee is a range of collectible,
easy-to-wear, mixed-metal designs.
Discover hexagonal bangles and
rings adorned with 9ct gold bees,
chain-linked necklaces,
stone-set designs, and pieces
in rich, honey-coloured enamel.

ik

ORKNEY | EDINBURGH| GLASGOW | ST ANDREWS
01856 861 203 | sheilafleet.com
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SCOTI CREATIONS

Jdewelry Catagories
Animals
Celtis Nations
Crosses
Celtis Knots
La Téne
Piot
Scottish Clans
Irish Familas
Beook of Kalls
Ogham
Viking

|rish Family Crest Line

TRAVEL BACK IN TIME

STEP BACK INTO THE WORLD OF
CELTS, PICTS AND VIKINGS
WITH MY EXTENSIVE COLLECTION
OF ARTISAN JEWELRY
CONNECTING YOU TO YOUR HERITAGE.

www.etsy.com/shop/scoticreations
www.scoticreations.com

Syocottish, Irish, Welsh & Moi"’e.r-l
Hats = Jewelry
Coats Food iiNN

 Sweaters Heritage

=

2205 E. Sims Way, Port Townsend, WA 98368
360-344-2123 info@celticcrossroadsnw.com

CELTIC CATALOGUE 2022
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CLADDAGHRINGS.COM

— LOVE, LOYALTY, FRIENDSHIP ——— —

Made & Hallmarked in Dublin, Ireland.
Free Shipping Available.

T-shirks Looking fora
with a bik unique gift idea? \‘

of wkEMij You've found it! \ ¢

4-!( Desigin

Children and Adult Sizes Available
Visit us at: Instagram @4kdesign « 4kDesign-Tees.com
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we'd love
to meet

It's a

KILT!

1 wore underwear
then it would be a

SKIRT!

< 1S
g 4
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Celtic Apparel Store

Kilts are THE thing
to wear for Summer.

The Original Sustainable Comfort Wear.

justkiltme.com

@justkiltme @justkiltmeapparel
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NORTHERN WATTERS

KNITWEAR
& TARTAN SHOP

FINEST CANADIAN CRAFTS - JEWELLERY
CELTIC POTTERY - YARN- MOHAIR SOCKS
CELTIC BLANKETS - SHEEPSKIN SLIPPERS

ARAN KNIT SWEATERS - KILTS & ACCESSORIES
CAPES - SCOTTISH & IRISH PRODUCTS
FIRST NATION & DEERSKIN ITEMS “WHERE TRADITIONAL KILTMAKING IS ALIVE

AND TARTAN ELLS A_STORY"

Visit our NEW Boutique

Located Inside the Joan Harriss Cruise Pavilion
74 Esplanade, Sydney, Nova Scotia
redlabelkilts.ca

redlabelkilts@imail.com

HOME OF THE 100% BRITISH WOOL

SWEATERS & ACCESSORIES
SHOWCASING OVER 250 ARTISTS & | | ¢
ARTISANS VR - b :
s e e i a . W
(902)566-5850 (902) 406-2050 (902)405-0488 \
A:  Best Customer Sewvice.
1-800-565-9665 “i ® 20 YEARS EXPERIENCE
WWW.NWKNITWEAR.COM www.bagpipers.eu } \ ukexpo@bagpipers.eu
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Intrigue, Murder, Conspiracy
and Embedded Enemy Spies

The fourth in the Clement Wisdom Series

In late 1941, the Pacific is a very different place from ‘ N ; E S I
only one year earlier. Japan threatens and vast numbers

of Imperial Army spies have infiltrated throughout the
Pacific Islands in readiness for conflict.

Just as he is preparing to leave Australia and return to
Britain, Major Clement Wisdom is seconded to lead a
small guerrilla force. Their mission: to rescue Captain
John Winthorpe from Singapore and take him, and a vital
secret he carries, back to Australia.

While enroute to the island bastion of the British Far East
Fleet, Clement learns that Malaya, Singapore, and Pearl
Harbour have all been bombed and war with Japan is
declared.

With no up-to-date intelligence on the volatile region,

and leading a group of men he barely knows, much less
trusts, Clement’s orders leave him with no option but to
proceed. His fears are compounded when one of his men
dies in an apparent suicide and it seems likely that there is

to evade discovery.

~ ‘ 2
an enemy spy on board; one who will manipulate and kill _ v M K N o x

Y 4

[F WHERE

NECESSARY D EATH
g e AND

DANGER
GO

VMKNOX VMKNOX
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M KNOX

Q ustralian author Victoria Knox found
er voice later in life.

What is your own background?

My heritage is thoroughly British coming
from Ireland, Scotland, England, and Wales
so I can claim to be descended from Celtic
stock. The women especially were amazing
people, hardworking, resilient, formidable
who suffered hardship and isolation for a
better future for themselves and their many
children.

Why and when did you begin writing?

I began writing late in life. In my younger
adult years, I sang in a semi-professional
capacity as an opera singer and alternated
that with nursing. The memories I have
from those nursing years have given me a
firsthand knowledge of trauma which has
been particularly useful to me as my chosen
genre is crime / espionage, particularly
WW?2 intelligence warfare.

Are they the same reasons
that you continue to write today?

I began writing around 2012 with a story
that has never been published. It was my
nursery school, and I learned my craft
working on this manuscript before turning
my attention to a completely different story.
Inspired by a question on the television
program, “QI” I wrote the first book in the
Clement Wisdom Series, “In Spite of All
Terror”. From this came a second, “If Nec-

essary, Alone”, then a third, “Where Death
and Danger Go” and now a fourth, “West
Wind Clear”, and I think it likely there will
be a few more to come before the world and
I are finished with Clement. Clement is a
lovely character; driven by a sense of duty,
he is a true hero-type; brave, dependable,
and honest. I believe I have a responsibility
to portray the places and characters in this
series of books authentically particularly

as some of the characters were real people.
However, I do write fiction; fiction heav-
ily based in fact, but it is fiction and some
of the things I do to my characters, real or
imagined, may go beyond nonfiction, or
may occur at different times or in different
locations than was actually correct.

What are the challenges
of the vocation?

Accurate research is vital. And this can take
days even months. But I don’t consider it

a burden, nor do I ask others to do it for
me. I love history and enjoy finding remote,
even banal minor events around which I
can weave a story. It is from these small,
seemingly insignificant events that I find my
characters. Then the challenge is to weave it
in such a way as to make a story my readers
will enjoy.

What are the rewards?

Just knowing that people I don’t know are
spending their hard-earned money on a
book I'wrote is a real thrill. Then a good or
very good review cements that thrill. Roy-
alty cheques don’t hurt but the excitement
comes from the readers’ reactions.

All my books involved murder. That is my
genre. However, the first book, “In Spite of
All Terror” is, I would say, more of a murder
mystery with a touch of espionage and
where we first meet Clement. The second,
“If Necessary, Alone”, is more a thriller with
a sprinkling of espionage where Clement

is removed from his village and the people
he knows there, the third, “Where Death
and Danger Go” is intrigue, more espionage
and the enemy within along with some of
the characters from the first two books but
the fourth, “West Wind Clear” is set in the
Pacific War, around Australia, Timor, Singa-
pore and Indonesia and is mainly espionage
with a touch of murder. And Ilove it! Ilove
the action and excitement that comes from
embedded spies, betrayal, revenge, and
action. I feel I have written a satisfying story
if the reader is surprised by the identity of
the culprit. I mix historical facts with fiction
and weave a story. As long as my readers are
happy, as they seem to be, I'm happy.

Who are your readers,
and how do you reach them?

My readership seems to be broadening.
Initially I believed my target audience
would be the over 55’s and most likely male.
But this isn’t so anymore. I seem to have a
balance between male and female readers,
older and younger but not young adult. I ad-
vertise in Celtic Life International and other
magazines specific for the target market and
digitally for the younger reader on social
websites.

What’s the Celtic community
like in your part of the world?

There is a large (for Australia - we have a
population of approximately 25 million)
group of people of Irish / Scottish heritage
in Australia. In my own community there
is an annual Highland gathering with pipe
bands, Highland sporting events as well as
an artistic community making Celtic crafts.

What’s next on your creative agenda?

I have embarked on another book away
from Clement and have about three other
plots in mind for standalone books, so I
never run out of ideas for stories. Then, of
course, there will be Clement five, six and
possibly seven! Who knows!

www.vinknoxauthor.com
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IRELAND'S GIFT TO CANADA

THE
CANADA
SYMPHONY

COMPOSED BY ODHRAN O CASAIDE
WITH SOLOIST SIBEAL Ni CHASAIDE

TICKETS AT CANADAIRELANDFOUNDATION.COM

NOVEMBER 5, 8PM - ISABEL BADER THEATER - TORONTO

PRESENTED BY

Canada
Ireland
Foundation
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“O'Mara Sprung Floors are perfect floors for us to dance on
due to their durable, non slippy, safe and supportive
makeup. These floors are the reason we have been able to
keep growing our social media and spreading joy through
our Irish dancing videos worldwide!” —Gardiner Brothers

Portable Dance Floors
Crafted for Your Best Performance.

O'Mara

810.743.8281 SPRUNG FLOORS LIMITED DISCOUNT CODE:
SPRUNGFLOORS.COM —_— GARDINER-CL2256



http://celticlife.com
http://www.sprungfloors.com

>
==

K S 4

I I

SIS

L35 SR B KR K

S8

Cow g\
%1 i

continued in In the Bleak
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Scottish Heritage USA, Inc.

Founded 1965

We are a non-profit organization dedicated to the preservation and

enrichment of Scottish traditions, history and culture and fostering
strong ties with the people and places of Scotland

Membership Benefii

SCOTLAND

Enable support for scholarships in piping, drumming and Highland dancing MAD S Tall
Provide grants for historical treasures owned by the National Trust for Scotland ggg?glsn

Include subscription to “SCOTLAND” magazine (6 x Year)

Include subscription to the National Trustfor Scotland magazine (3 xyear)

Include theiScottish Heritage USA e-Newsletter (10 x year)

Grant you FREE admission* to all (over.70) National Trust for Scotland properties

Inelude reciprocal membership to-the National Trust for Scotland Foundation USA

*Also FREE admission to National Trust sites in England, Wales & Northern Ireland.
** AND Free admission to sites owned by the National Trust for Historic Preservation, USA

S0TH ANNIVERSARY
EXHIBITION

SEPTEMBER 29 - DECEMBER 20, 2022
155 WATER STREET, ST JOHN'S, NL

For 50 years the Craft Council of NL has exhibited and
endorsed the skills of thousands of craftspeople. To
celebrate the rich craft history of the Craft Council and
the province we are ecstatic to present this
one-of-a-kind exhibition!

This exhibition is one of two marking the anniversary!
Be sure not to miss “Tangible” at The Rooms, on display
from Oct 1-Dec 31 2022. The opening reception will
take place on OctoEer 14th.

CARA KANSALA & MAX DOREY
DOORMAN DOREY RIDES AGAIN

% " 1 ’ !
Canadi fesfoundind  ST. JOHN'S Arts ik {hﬂﬂﬁ

brador A

CELTIC CATALOGUE 2022 CELTICLIFEINTL.COM

29


http://celticlife.com
https://scottishheritageusa.org/
https://www.craftcouncilnl.ca/

Y ENJOY THE MUSIC!

WE ARE NORTH AMERICA'S ORIGINAL SOURCE
FOR FRED MORRISON UILLEANN PIPES, REELPIPES, AND SMALLPIPES,
AND A TRUSTED SOURCE FOR ALL YOUR PIPING

DUNCAN MACRAE * MCCALLUM * LEE & SONS

R.G. HARDIE * PETER HENDERSON * DUNBAR
CHANTERS & REEDS BY CHESNEY AND G 1
REEDS BY MACLELLAN, MACPHEE, SHEPHERD, SOUND SUPREME
BAGS BY JAMES BEGG, LEE & SONS, BANNATYNE, CANMORE
MK WHISTLES * LARGE MUSIC SELECTION |

306-533-6678 - reelpipes@ygmail.com - @reelpipes
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ocated in the heart of the Canadian

Prairies, Reelpipes.com has been serv-
ing the Celtic community for almost two
decades. Recently we spoke with the com-
pany’s founder Iain MacDonald.

What is your own ethnicity/heritage?
As far as I know, our family is mostly Scots-
Irish, although we know of one Mi’kmaq
forebearer in the Maritimes who was identi-
fied from a 19th-century census. All four of
my grandparents moved west from Prince
Edward Island in the early 1900s, establish-
ing themselves on Treaty 6 and 4 territories
in Saskatoon and Regina. The original im-
migrant Scots settled in PEI in 1772, landing
from the brig “Alexander” having left the
west coast of Scotland. The Irish side of the
family came at various times in the 1800s,
likely driven by economic circumstances,
and they met up with the Scots at social oc-
casions on the island.

What is the company’s

history and mandate?
The company started in 2005, although my

involvement in selling bagpipes and sup-
plies goes back to the 1980s when I lived in
Vancouver and worked at Tartantown one
of the great Scottish suppliers in the world.
Later, I was a distributor for Tartantown in
the prairie region. My involvement in teach-
ing and running pipe bands has always kept
me close to what’s happening in the busi-
ness. As a company, our goal is to provide
customers with the best products possible,
and an exceptional customer service experi-
ence. In selecting products to supply and
represent, we work with companies who
share that desire to provide a high level of
customer satisfaction.

How has it grown over time?
Reelpipes.com started in 2005 when famous
Scottish piper Fred Morrison launched

his first set of pipes. I had known Fred for
years and he asked if I would help market
his pipes in North America, and so that was
how it started. Next came smallpipes, and
eventually we just added more products

as the demand grew. In the time we’ve
been going, we’ve delivered Fred Morrison
reelpipes, smallpipes and uilleann pipes to
customers across North America, Europe
and in fact as far away as Australia and New

Zealand. We now supply instruments, reeds,
accessories and even Highland dress from
some of the top manufacturers, and we
always have exceptional bagpipes in stock
and ready for set-up and delivery. We have
loyal customers all over North America,

and we continue to work hard to make their
experience a good one.

What are your roles and
responsibilities there?

I do everything! Sometimes that seems like
a bad thing, but it also helps me control
costs and bend with the wind, which was
required over the last two years. I do all the
ordering, testing, supply, setup, customer
and supplier relations, right down to select-
ing customer reeds and helping them sort
issues with their instruments or playing. I
have worked in communications for many
years, and as a result I am able to do most
of the web design and updates, and I have
also designed all the print, web, and social
media ads.

What are the challenges of the job?

The challenge is just keeping up, and staying
on top of inventory, cash flow, customer
orders and inquiries. It’s sometimes hard

to launch new things, or try new marketing
ideas, because just keeping up with inquiries
and orders is a job on its own. There are
always little changes and adaptations to
products and staying current with each
supplier and their product line is part of the
requirement for providing the best service
and information possible to customers.
“What reeds go in that chanter?” “How is
Bagpipe X different than Bagpipe Y?” “Can I
get that shoe with extra width?”

What are the rewards?

It’s rewarding to have people feel happy
and grateful for the service and products
they’ve received. I've also been passionate
about bagpipes my entire life, so getting to
spend so much time with pipers and piping
is a gift. I've met a lot of fantastic people
through the business, on both the supply
and customer sides, and it’s always great

to connect with them. It’s also great to
have a chance to try new products, and it’s
especially exciting when friends have a great
product that you can promote. This was
the case with Fred Morrison, and my friend

and band mate from Babcock-Renfrew
Pipe Band - James Begg - has been making
excellent pipe bags for 40 years, and a few
years ago he and I put our heads together to
design a bag specifically suited to bellows
pipes. More recently, we’ve started carrying
bags and bagpipes from Lee & Sons Bag-
pipes, and it’s exciting for me because I've
been friends with Jack Lee since the 1970s
and to be selling his and his sons’ products
is just really satisfying.

What are your core
products & services?

Our core products are the Fred Morrison
series of reelpipes, smallpipes and uilleann
bagpipes, plus Highland pipes from Duncan
MacRae, McCallum, Lee & Sons, R.G. Har-
die, Peter Henderson and Dunbar. We sell
all the accessories and products for pipers
and pipe bands, too.

How do you differ

from the competition?

We are smaller, with a more personal, cus-
tomer-satisfaction approach. My extensive
experience in Highland pipes, pipe bands,
and bellows piping is unique in many ways.
My resume includes Grade 1 pipe bands go-
ing back to the 1970s: Babcock-Renfrew Pipe
Band, The SFU Pipe Band, ScottishPower
and 78th Highlanders (Halifax Citadel)

and I was pipe-major of the Grade 2 City

of Regina Pipe Band for 30 years and ran a
youth pipe band for over 20 years. I started
uilleann piping in the 1980s and played and
recorded with a folk band for a number of
years, and I've since played both smallpipes
and border pipes in performance situations,
so I have experience and perspective that

is useful to customers at all levels of their

piping journey.

What are your future
plans for the business?

I see the company carrying on serving the
needs of pipers and pipe bands, and one of
the ways we’ll do that is to continue devel-
oping partnerships and products with like-
minded people and businesses striving to
make piping of all kinds a little easier, a little
more mainstream, and a little more fun.
After all, if it’s not fun, what is the point?

www.reelpipes.com
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‘ THE CANADIAN ADVENTURES OF

oh, canaoda!

The well-traveled
Awngora-mix brothers set
out to visit thetr neighbor

to the North and finad
themselves in a different world.

dicksonbooks.com

DiscoVar ing Aris,
rlned your Passlon,

Classes at:
The College of Piping

& Celtic Performing Arts
of Canada

Register now or for more
information: 902-436-5377
www.collegeofpiping.com
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Carbony™ Celtic Winds are innovative musical
instruments that offer the advantages of
modern carbon fiber technology with time
tested designs.

We put tradition on the leading edge. Order
one of our whistles, flutes, or bagpipes today
at www.Carbony.com.

carbony’

“The Bible” of Irish Genealogy
—Now Available in an all-new

5th Edition!

JOHN GRENHAM

Genealogical research in Ireland has always depended on
records that are localized and difficult to access. The Internet has
changed that, as more records have come online. The new 5th
edition of Tracing Your Irish Ancestors, by John Grenham,
is the indispensable guide to those records, where they are,
and what they mean. Order your copy today!

Genealogical.com
3600 Clipper Mill Rd., Ste. 229, Baltimore, MD 21211

Old Friends
Genealogy, LLC

Kate and Mike Lancor

Genealogy Researchers
Association of Professional
Genealogists Members

Let us "chase" your Celtic ancestors!
Discover your Irish or Scottish roots!
It’s personal ~ Their story & legacy!

Find out where your ancestors
lived in Scotland or Ireland!

Zoom consultations available!

Website: oldfriendsgenealogy.com
Facebook: Old Friends Genealogy
Email: oldfriendsgenealogy@gmail.com

Phone: 603-204-8409 (U.S.)

The FitzAatrick Wrpthology

Historical Genealogy of the Kings, Chiefs, and Lords of Ossory

From “The Beginning” to the Present

Large Tabletop Hardcover First Edition $50US

Free shipping worldwide
CONTACT: booksjohnsmith@gmail.com
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EAST TENNESSEE STATE UNIVERSITY
OLD-TINE, SCOTTISH «= IRISH MUSIC

Email bluegrass@etsu.edu or call 423-439-7072 for more information.

WWW.OIDEASGAEL.IE

Ireland’s language

and culture

Irish Language (all levels),
Hill Walking, Archaeology,
Environment, Photography,
Painting, Tapestry
Weaving, Flute & Whistle,
Bodhran, Harp

Iax

61984

Oideas Gael

Tel: +353 (0)74 97 30 248
oifig@oideasgael.ie
Co. Donegal, Eire

QF te Ireland (ff)ﬂ‘&“f!"*

Fairfield

UNIVERSITY

College of Arts
& Sciences

Studies
Program

fairfield.edu/irishstudies

FAIRFIELD, CT

ol ol 98 'ss-:z-s.:mm
Bringing Myth & Tradition to Lifc

Leartymore and register for courses AL
www.katechadbourne.comyceltic: wisdom school

W

Chocolate River Publishing

) 2022 Winner!
www.chocolateriver.ca
@ plévA‘;TEng,_ . Alice Kitts Memorial
2 £
oo “@H;‘é,;ﬂwp GAMES Award
V. Yoy
A & for
Qo e B Excellence in Children’s
ik e 3 i Writing

University of Ottawa - Celtic Studies Minor

Celtic Languages, History, Literature, Music, and more
www.arts.uottawa.ca/modernlanguages/languages/celtic
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Single Malt

———= SHERRY CASK

___h*UU‘UBLE MATURATION || =

Thirty years ago, in a country that is the leading consumer of whisky in the world, there was only one whisky
being produced. Today there are more than one hundred different French distillers, each seeking to apply their own
unique savoir-faire in the production of great whisky. Bastille 17789 and Armorik Breton Whisky (from the Celtic

Region in France) are two of the very finest.
For more information please visit our web site: www.heavenlyspirits.com

Heavenly Spirits is a leading US importer of artisanal French Spirits, including: Armagnac, Calvados, Cognac,
Single Malt Whisky, Gin, Pastis, Absinthe, Aperitifs, Vermouth ,Vodka, and Specialty Spirits.
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D aniel and Christine Cooney have been
promoting quality French Spirits for
over twenty years. Recently we spoke with
Daniel about his company’s Celtic connec-
tions.

What is your own ethnicity/heritage?

I trace all my roots to Ireland, with a wee bit
of Scotland thrown in. I have dual citizen-
ship now - American and Irish. My wife

and business partner, Christine, was born

in France. We met in Iceland, on the way to
my first visit to Ireland.

What is the company’s
history and mandate?

Heavenly Spirits was founded in 2008. We
import and distribute a wide range of spirits
to the United States, produced mostly in
France, including Brittany, which is our
company’s Celtic connection.

How has it grown over time?

Since its founding in 2008, Heavenly Spirits
has grown a minimum of 15 per cent every
year. From a small husband-and-wife start-
up working out of our back room, we have
grown into one of the leading importers of
French spirits in the United States. We now
distribute in 41 states and employ a dozen
people.

What are your roles and
responsibilities there?

As co-owner, I maintain a general overview
of all aspects of our business. As Director
of Communications and Marketing, I pay
special attention to brand building for each
of the twenty-plus spirit producers we rep-
resent, as well as our own brand, Heavenly
Spirits.

What are the challenges of the job?

As an importer that specializes in offer-

ing exceptional spirits, the challenge is to
maintain our high standards while continu-
ing to build our portfolio. Another challenge
is maintaining a balance of both time and
resources that we invest in each product
and line.

What are the rewards?

I truly love my job, including the people, the
products, and the industry as a whole. I love
that Christine and I get to work together,
representing mostly small to medium-sized,
multigenerational, family-owned distilleries
who we consider to be true artisans of the
industry.

What are your core
products & services?

We import and represent some of the fin-
est spirits available from Western Europe,
including Whisky, Armagnac, Calvados,
Cognac, Gin, Rhum Agricole, Vodka, cider,
and various liqueurs and aperitifs. 40 per
cent of all Armagnac imported to the USA
comes through us. We are also the lead-
ing importer of Celtic French whisky, and
organic Cognac.

How do you differ
from the competition?

We are extremely selective in who we rep-
resent as we consider most of our suppliers
to be good friends and/or like family. We do
not represent what are often referred to as
the “industrial brands,” or the giant Goliaths
of the spirits world. We also consider
ourselves to be educators and ambassadors,
representing the history, culture, and unique
traditions of French spirits.

How do you reach
your potential clients?

Many of the distributors in the USA who
we currently work with originally reached
out to Heavenly Spirits after reading about
one of the many awards our products have
earned. When they find our web page and
see the amazing line of products we repre-
sent, (featured in our interactive, on-line
catalog) they often ask if they can represent
us in their state. We also participate in
various trade shows throughout the year,
and often have our products featured in
editorials of certain industry or cultural
publications.

What are your thoughts on the current
state of the Celtic marketplace?

From my perspective, Celtic Life Interna-
tional Magazine seems to be one of the best
ways to connect with the American-based
Celtic community, which is only one part of
our target demographic.

What are your future
plans for the business?

Heavenly Spirits plans to continue bring-
ing award-winning craft spirits to the North
American marketplace, including all the
best from Brittany’s Celtic enclaves. As
French-made whisky like Armorik Single
Malt continues to develop and grow, we
plan to offer many new expressions to our
Celtic cousins.

www.heavenlyspirits.com
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~ Vilagesoreca
cheVillage Store

HIGHLAND VILLAGE GIFT SHOP

NEW On-line Store
FEATURING:

GIFTS, BOOKS, MUSIC
CLOTHING, CRAFT
ARTWORK, JEWELLERY
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IRISH
IMPORTS

Eat. Drink. Do Good. Repeat!

v
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EET REWARDS

Make
sure to
sign up
forour

;- PROGRAM

EARN 214 POINTS
when you purchase Bewley’s
Earl Grey loose leaf tea

EARN 90 POINTS
when you purchase Bewley’s
Kenya Fairtrade Ground Coffee

- - EARN 63 POINTS
SRR when you purchase Oriel
LUGHITIREEEZEE  Sea Salt - Guinness Natural

D SHOKED OV RATURALY K O Irish Sea Salt

Sign up for our Sweet Rewards Program and add your shirt size in the Order Notes
on the checkout page, and we’ll send you a FREE T-SHIRT with your first order!

HOT IRISH MUSTARD
Handmade in Donegal J

EARN 70 POINTS
when you purchase Hogan’s
Brown Irish Soda Bread Mix

EARN 50 POINTS

when you purchase Filligans
Hot Irish Mustard

ey,

i

EARN 60 POINTS
when you purchase Follain
Nothing But Fruit —
Strawberry Jam

NOTHING BUT FAWLT

STRAWBERRY /.

BewleyUSARetail.com
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LABS
CODEX
BEAUTY LABS
BIA
CODE
UTY LAB
EXFOLIATING BIA " 1
Gentle Cleanser =
HYDRATING E
Nettoyant Doux Skin Superfood : =
EXFOLIANT - BIA r
Créme Superfood = o=
HYDRATANTE NOURISHING "
Facial Oil
———e
125 ML/ 4 2FLOZ € Huile Visage
NOURRISSANTE
' TEML/25FLOZ & 1

ML/ LOFLOZ 8

|

BIA Sensitive Skin Trio

v Shed dry outer layers
v Moisturize & Deeply Hydrate
v Protect your Skin Barrier
v And if that's not enough, it's Microbiome friendly too!

Plant-based biotech skincare

Clinically Proven. Seriously Sustainable.
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C anadian-born of Czech parents, raised
in both Europe and Canada, and fluent
in five languages with a Ph.D. from Stanford
University, Dr. Barbara Paldus considers
herself a global citizen.

What are your own roots?

I am of Czech-Austrian heritage on one side
and Czech-Lithuanian heritage on the other
side. So, definitely East European.

What is the company’s

history and mandate?

Codex Beauty Labs was originally founded
to create a series of collections from around
the world to solve specific skin conditions;
dry, itchy sensitive skin, or red, inflamed
skin, or oily, acne-prone skin. We initially
developed a patented for a novel, biotech
fermentation-based preservative system and
then applied it to our first collection, Bia,
from Ireland. I acquired a small Irish com-
pany that had a heritage in local Irish herb-
alism. Today, our mandate has expanded to
offer microbiome-supporting skin solutions
that are vegan and cruelty-free to vari-

ous skin conditions such as acne, eczema,
psoriasis, rosacea, and more. We also aim to
drive sustainability and preserve indigenous
knowledge and planetary biodiversity. We
are mindful about carbon footprint and
ocean plastic as well.

What are your core

products & services?

We provide skincare solutions for different
skin solutions. Check out the Bia, Antu and
Shaant collection, as well as our soaps and
soaks!

How has it grown over time?

We started with one collection and 5
products - the Bia Irish collection in 2019.
We then added the Antu collection of 6
products in 2021 - these are based on an
adaptogenic antioxidant system from Pata-
gonia, which is based on tribal medicine of
the Mapuche. This collection helps restore

and support the skin barrier and reduce oxi-
dative stress in skin while protecting from
urban pollution and UV exposure. We also
developed the world’s first microbiome-
supporting soaps (four, 2021) and bath
soaks (three, 2022) in Ireland that were also
driven by a desire to have waterless, zero
waste body products. We just launched
four out of seven products of the Shaant
collection for oily, acne-prone skin. This
collection is based on traditional Ayurvedic
plant medicine. Today, we sell in over 20
countries.

What are your roles

and responsibilities there?

I am the founder and CEO, so I make sure -
like a good den mother - that everything is
running as smoothly and according to plan
as possible.

What are the challenges of the job?
The diversity of work can sometimes be dif-
ficult, especially if a lot of things go wrong
at the same time. During COVID-19, for
example, supply chain, logistics, and sup-
porting employee health were major issues.
Keeping the innovation at a fast pace while
being thorough in our testing everything

is also challenging. And - now that we are
travelling again - criss-crossing the world is
definitely challenging!

What are the rewards?

I love helping people, so seeing people with
skin problems heal - and having them write
to us about the improvement in the quality
of their life - is the best part of my job. Also,
innovating and seeing amazing clinical re-
sults, or being awarded a new patent is also
incredibly rewarding.

How do you differ

from the competition?

We run gene expression testing on all our
novel plant ingredients and innovate syner-
gistic plant complexes in our formulations
that solve specific skin problems. We then

test all products for performance with a
third-party lab that quantitatively mea-
sures the results with dermatology analysis
instruments. We report these results on our
cartons in an efficacy panel. No one else in
the industry does this yet. We want to know
what our products do!

How do you reach

your potential clients?

We have a variety of channels including
social media, speaking events, and print. We
also work with the National Eczema Asso-
ciation and the National Psoriasis Founda-
tion as well as dermatology groups. We try
to diversify as much as we can.

What are your thoughts on the current
state of the Celtic marketplace?

What we have seen is a demand for cost-ef-
fective products. With the current inflation,
customers are often waiting for sales.

What can be done to improve that?

This has driven us to continue to strive

to increase our manufacturing efficiency

so that we can pass these savings to the
customer. Even during this year of inflation,
we will be keeping prices flat, or even reduc-
ing by 10%. We do this because we believe
that all people with skin conditions deserve
solutions so they can have a healthy, normal
life.

What are your future

plans for the business?

Our next step will be to provide supple-
ments for some of these skin conditions
that we are developing with our dermatolo-
gist — an inside-outside approach to skin
problems. And then we want to bring
more diagnostics to the customer at-home
so that they can know exactly what skin
health challenges they face and how to best
overcome them.

www.codexbeauty.ca
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CRAFTING ANTIQUE MAPS ® JOURNALS ® NOTEBOOKS ® WALL HANGINGS
AND MUCH MORE - FOR OVER 30 YEARS — TO THE HIGHEST STANDARDS
23-24 Westlink Ind. Estate, Dublin 10. e Tel: +353 (0)1 626 6722 * Fax: +353 (0)1 626 8477 ¢ Email: sales@obriencelticgifts.ie

CBRIEN
CELCIC BIFTS

Buy online direct from our Dublin Factory — or from your local store

www.obriencelticgifts.com
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| —SCOTTISH GREETINGS CARDS & GIFTS A

designed & made in Scotland, ships internationally

Scottish Lands

Become a Lord or Lady
Buy a wee piece o' Scotland
breathtaking views
4 Star _Scottish tou rism

Buy from $75
100sqft Camplng lots

VW\AN.scottishIands.com
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A Celtic Travel Trilogy

““We Are the Land.is a unique and R
evocativeIrish travelogue. It’s an - - -

inspiring-guide for making the e B T BV £ EATELML I I
most of any trip.”” T —— = Kirkus Reviews

— . THE HOLE MADE
— Foreword p— g ZC hi \ AL

BY A WATERFALL
Clarion ANE I\-‘ - i . g

i We  glonf Jieland
Review ¢ Jue g

‘“More than merely a travelogue,
this is a meditation on belonging
and on Scottish ancestry.”

“The Celtic-diaspora-is-always-in-mourning for-the-motherland, Eire. It never
stops, that loss. Leslie Lee went to look and found it in the morning mist and
the craic. She poured it-into her-books, Leslie’s Travel-Companion Series.”
—Diana Beresford-Kroeger

“The-author provides a lucid
summary of the country’s
history and traditions...”

— Kirkus Reviews

www.leestudiotc.com

of comics, graphic novels &
manga in Hllankic Canada/
5110 PRINCE ST - HALIFAX - 902.425.2140
STRANGEADVENTURES.COM

ILLUSTRATION BY SYDNEY SMITH - SYDNEYDRAWS.CA
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There is a reason why
we are the only Canadian
retailer ever short listed
for World Whisky
Retailer of the Year (and
two time Runner Up)...

we have great taste!

Always on the hunt for

cool new single casks,
here are a few of the

latest and greatest!

Lalid LAALL
7 SRR

K ENS SINGTON

WINE MARKET

ESTABLISHED 1992

kensingtonwinemarket.com
@KensingtonWM

ibutor: CAMWRAP of Mobile, AL

. USDistrib
0] INmTION ON A STOCKIST NEAR YOU §

“"Dl\u,,, LE FINEST INC

AND FOR ALL TRADE ENQUIRIES CONTACT:
1-251-405-0032 B\ e St
info@camwrap.net Y oo

STAHLY’S SCOTTISH AND VEGETARIAN HAGGIS IS DISTRIBUTED THROUGHOUT THE USA BY CAMWRAP BRITISH IMPORTS OF
MOBILE, ALABAMA. TO VIEW A BEAUTIFULLY ILLUSTRATED TRIBUTE TO THE VERSATILITY OF HAGGIS, CAMWRAP RECOMMENDS
THE STAHLY HAGGIS RECIPE BOOK AVAILABLE AS A FREE DOWNLOAD AT WWW.THEHAGGIS.COM
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Craftmanship to Match Your Pride of Heritage

FM CREST BADGES

“ " ofSolid Sterling or 14K Gold
- High Polished Finish, No Clan Too Small!

¥

Chlef or Gh‘ieftaln Ha
St. An ross, g el

gramﬂ

e Craftsman call 67 S-427-2167 or Visit
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PARTNER PROFILE

on Kimble had been designing and

making custom jewelry for over ten
years. Recently we spoke with him about his
passion for his profession.

What is your own heritage?

Although my ancestors came to America
from England, they must have carried some
Scottish genes with them for me to feel such
a kindred spirit with my Scottish custom-
ers. It would be a stretch to think the name
Kimble morphed from the Scottish Camp-
bell at Ellis Island but who knows.

What is the company’s

history and mandate?
In 1980 I owned and a small jewelry shop,

The Company Jewelers, located in Little

5 Points near downtown Atlanta. One day
George Carr walked into my shop dressed
to the nines in traditional Scottish attire and
commissioned me to make for him what

he called “a proper” crest badge of solid
sterling silver. “I'd like It to shine, laddy!”
he said, “I want it to be a quality piece that
will sparkle brightly atop my balmoral for
all to see! Unlike these here made of plated
pot metal and dull silver castings.” Little
did I know at the time that that commission
would lead me down a path that I am still
traveling over 40 years later, for no sooner
had I completed the original commission
for George’s Clan Carr crest badge than he
was back with commissions from fellow
Scotts Ferguson, Douglas, and more.

How do you differ

from the competition?

It became apparent right away that the
standard methods we used to reproduce the
work on any scale of production numbers
was just too labor intensive to achieve the
high polished finish we wanted. Lost-wax
casting required much grinding, sanding,
and polishing and even the best of cast-
ings sometimes had some porosity that

no amount of sanding and polishing could
overcome. So, we started over, replacing the
one-step casting approach with a multi-step

process that combined silversmithing, cast-
ing, hand engraving and assembly work. The
strap and buckle or outer “donut” which
was common to all clans would be struck
from solid sterling sheet using special dies
cut for the purpose. This pristine surface
could be polished to a mirror finish! The
center crests, unique to each clan, would be
cast and soldered in place. The clan mottos
would then be engraved into the surface of
each badge upon completion of assembly.
Years later, when it became available, we
switched to Argentium sterling - the new-
est innovation in sterling silver alloy. This
new sterling contained more germanium
making it much more tarnish resistant than
traditional sterling and further distancing us
from our competition.

What were the challenges involved?
Once we had achieved the quality we
wanted, we expanded the line to include the
larger clans, and then hit the road to pro-
mote our badges at Scottish games around
the Southeast. I recall the results of those
early sales efforts at the games as being
underwhelming and we retreated to explore
a new venue, the internet. We created a
website, in those very early days of the inter-
net, and together with our ads in Scottish
magazines and word of mouth saw sales
gaining momentum. We were expanding
the line with every request for a new clan.

It seemed we were on our way. Then sadly
George, the soul and inspiration of Kimble
& Carr, Ltd., our joint venture, passed away.

How has the company
evolved over time?

With George’s passing the whole enterprise
came to a grinding halt. It had been a back
burner business for me but without George
it was no longer even on the stove as I had
diversified away from full time jewelry mak-
ing. My wife and I operated a retail window
covering business and later sold real estate.
The Company Jewelers had shrunk to a stu-
dio in my home, and I was producing only
a handful of badges each month. However,

with the crash of the real estate market

in 2008 I suddenly had extra time on my
hands and crestbadges.com was awoken! I
dusted off my jewelers’ tools, invested in a
computerized engraving machine, and went
back to work doing what I loved.

What are your core

products and services today?

The Clansman badge as a pin, pendant, or
bolo in solid sterling or 14K yellow gold
(solid or plated) has always been my core
product and I presently offer them for
around two hundred clans. Clan badge
options include a display box that lets you
display your badge when you are not wear-
ing it, clan badge buckles, clan badge plaid
brooches, and more. In addition, I make
badges for Armigers, Chiefs and Chieftains,
as well as custom orders for personal crests.

What are your future

plans for the business?

In retirement now my sole productive activ-
ity is my clan crest badge business, hence
completing the circle of my life’s work - my
first and last love; making beautiful pieces
from precious metals for appreciative
customers. Mass production was never my
thing and it is why I never hired any help,
preferring to be a one-man shop while
creating heirloom quality badges, one badge
at a time, one customer at a time. The varia-
tions and customizations that I offer for
two hundred clans is so numerous that I no
longer even try to keep completed badges in
stock opting instead to stock all the neces-
sary components for assembly on demand,
a process that normally takes one to two
weeks. I am now in my early seventies and,
God willing, I will continue making badges
in my home studio in St Marys, Georgia, for
years to come but just in case you best not
wait too long to place an order for your own
“proper” clan crest badge.

www.crestbadges.com
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CelticLifeStyle

SUBSCRIBE & WIN!

Subscribe (new or renewal) to Celtic Life International
Magazine (print or digital) and you could win tickets to see
Irish supergroup Celtic Woman in concert!

See our website for details!

GET DIGITAL!

Use Promo Code - Events2022
& Get 1 FREE digital copy.

SIGN UP!

Sign up for our newsletter and you could
win one of several weekly prizes!
See our website for details!

SWAG UP!

Our online store carries a cornucopia of Celtic goodies,
including clothing, jewelry, giftware, household items, historical
pieces, and more! See our website for details!

LISTEN UP!

Be sure to check out our new Celtic Life International Podcast
(CLIP), featuring news, reviews, interviews, trivia, contests and
more. See our website for details!

GET CONNECTED!

Get your daily dose of Celtic Life International on our
website, where we profile the people, places and things that
comprise our vibrant Celtic community! We also have the most
comprehensive and up-to-date listings of Highland Games and
Celtic Festivals anywhere online!

BE SEEN!

With an audience of millions, Celtic Life International is
your gateway to the global Celtic community! Full details on
advertising are available via our website!

www.celticlifeintl.com

EyO® 28
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